


GOOGLE GLOBAL ONE PAGERS

In the efforts to make make their global services more accessible and easily downloadable, Google required
assistance making each product’s webpage into downladable PDF’s. The project consisted of fifteen documents
and included image sourcing, image creation and layout design. Each document was then translated into

10 languages and distributed to the different markets. This project required co-ordination with local market
leads from Google, copy writers and translators and produced 152 documents with in two months.
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An Introduction

Federated Learning enables your pl
secure and on the device. So Googl

thausands of people begin \

The power of mobile devices has allowed us o improve pri,

Federated Learning
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First, your loads a Thousands of summaries ae W
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generic machine leaming model. anonymously combined after m ool
After your phone personalises and being sent ta the cloud using tha, ?‘\_\\1
Improves its model, It computes a encrypted communication.
summary about the changes.
The result
. G B
Helpful and personalised Your private data Phone ?edermm
experlences stays private maintained
i model ade  Asthe 55 only happens \
Theimproved can be used P .
. without Googl seeing idle, plugged in 4,

staight away, 5o your pt
quickly feel even more persona, from
providing helpful word predictions to
surfacing more accurats, seful local
search results, so that you can find
what yourelooking for faste.

the data. S0, you get a smarter
phone, and your data stays in
your hands.

Google

with a free wireless connection
there’s no impact on phone
performance — and ifs better for
your data plan and battery life.

Find oiit more about how Google uses Federated Leaming hers

Google
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GOOGLE DIGITAL
SPRINTERS

Google was looking to make their ‘Digital Sprinters’
white paper more appealing for an upcoming
conference. This is a tightly regulated brand that follows
the strictest guidelines, however it is always rewarding
to get the information to fit in a visually appealing way.
The project required constant communication with the
account lead in Hawaii and ran on a one week deadline
so as to be presented during a global tech summit.

google/outreach-initiatives/public-policy/
the-opportunity-for-digital-sprinters

google/The_Digital_Sprinters.pdf

Google

NG e
e O;/af}v%m, oy
00,000, Dy, ba g, o,

Vi, A0 1y U e 57, i a0,
P e
’, Gy, B, Y 0, P, o )
A

Q”) ‘s,

e


https://blog.google/outreach-initiatives/public-policy/the-opportunity-for-digital-sprinters/
https://blog.google/outreach-initiatives/public-policy/the-opportunity-for-digital-sprinters/
https://www.blog.google/documents/94/The_Digital_Sprinters_FINAL.pdf
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SAFER INTERNET DAY INFOGRAPHICS Google

Working with Google and YouGov we collected comprehensive data representing the relationship
between high ranking official (politicos and journalists) and thier internet security. The statistics
have been pulled together to create infographics based on the results of each EMEA country.
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KWIKFIT BROCHURE

Did you know that not being able to fit everything into the boot and last minute packing due to lack
of organisation are among the most common causes of holiday arguments? To try make the holidays a
bit more relaxing, Kwikfit created ‘The Essential Car Boot Packing Guide To Your Summer Staycation’.
The brochure was created within a week and was launched nationally. The images were carefully
cropped to not show the talents face to future proof the document beyond the campaigns lifecycle.

kwik-fit.com/blog/the-essential-car-boot-packing-guide-to-your-summer-staycation
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https://www.kwik-fit.com/blog/the-essential-car-boot-packing-guide-to-your-summer-staycation

DESTINATION PLYMOUTH @)

VisitEngland

Visit England asked us to create promotional material including; signboards, multiple travel tour itineraries,
posters/flyers and how-to-guides to prepare for an upcoming exhibition - Destination Plymouth.
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NURTURE OUR NURSES

After feeling a little hopeless and itching to help in anyway we
could, some colleagues and | decided to create Nurture Our Nurses
to support our front line workers as they work around the clock

to deliver care to COVID patients, their families and loved ones.

gofund.me/nurtureournurses

Nrtene® -

our nurses

our nurses

‘Whilst we stay safe in the sanctuary of our homes. NHS
workers are on the frontline of stepging this pandemic and

Warking around the clock to celiver care to Covid patients,
their families and loved ones. Nurses are fearlessly putting
our lives in frant of their own well-being.

It's hard to truly understand what they are going through.
What we do know is rest and restoration is in short supoly
but is essential for them to recover from a traumatic 12 hour
shift and get up and do it all again. 5o with your help. we
want to show appreciation to those getting us through this
&0 gift frontiine workers BCross LoNdCn NOSRItaIS, Rest &

Recover gift bags to help them unwing after a long shift,

allie.pinc

Lach package will contain:

Silk Eye Mask Lavender Sleep Pouch

Chocolates Decaf Tea

Warming Sleep Mask Fluffy Socks

Hand Cream Scented Candle

Qv

8 others

It will cost just

£10

10 Qift one Lag and we' be orateful for whatever you can

spare te help brighten the day of those herces keeping us

safe. If youd like to include a persanal message then leave
& comment with your denation

Thanks in advance for your kind danation,

Hhark you!



https://l.instagram.com/?u=https%3A%2F%2Fgofund.me%2Fe7662280&e=ATPXEgtXUSgUBBJfWBrR0Q-2zLgAtfHAnvMkOZbP0byP6dh78te16GOyWG6iSYGOPyherwErFLVq00NuWyfelw&s=1

LENOVO EMEA NEWSLETTER

After deciding that their internal communicatiosn needed a refresh, Lenovo approched us to create
an editable template to roll out weekly, monthly and quaterly newletters throughout their EMEA
network. We are currently working with Lenovo to not only ensure the emails are fully responsive
but to also ensure that they have accessibility features making it as inclusive as possible.
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LENQVO
NEW REALITIES

New Realities uses Virtual Reality to step into
the world of 10 extraordinary young women

in 10 different countries. Supported by Ava
DuVernay and a rare, unique partnership

with UN Girl Up Foundation, this is a new
generation, offering a new reality - an alternative
view of the world and a different future.

The campaign was a success:
¢ 360+ media placements
*5.1% increase in QoQ SOV

*1,737 pieces of global coverage
across television, radio & online

*97.2% increase in total YoY positive
article count

lenovo.com/us/en/newrealities/

woe lenovo_ uki 6

Lenovo

wwe  lenovo_uki 6h

wwe lenovo_uki 6h



https://www.lenovo.com/us/en/newrealities/

SHORTLISTS
AND AWARDS

PRCA shortlisted

e Digital and Social Media Award
e Purpose Award

-

Lenovo Best viewed with Lenovo Mirage VR S3 headset. Learn more he

MacBook Pro

Creative Moments awards

e Creative Film of the Year
* Digital/Mobile Campaign of the Year

PR Week Awards

*Best International Campaign

PR Week Global Award

* Global Content
* Gloabl Creative


https://www.instagram.com/p/CUF8r6xoqJO/
https://www.instagram.com/p/CSq6xgNobca/
https://www.instagram.com/p/CSEKvyqoNGC/
https://www.instagram.com/p/CM2fUs5lRg8/

MAYOR OF PLAY

To ensure families could make the most of all that London has to offer, the
Mayor of London recruited 5 young Londoners to become his Mayors of Play.

During their time in office, Mayors of Play worked alongside Sadiqg to
curate some of the most family-friendly and accessible activities in
London. These recommendations were carefully considered and were
used to help reimagine London’s iconic Tube map for their peers.

Elements of the map had to be approved by all the locations, London
and Partners, Mayor of London and Transport for London.

londonblog.tfl.gov.uk/2021/08/10/family-activities-tube-map

LONDON

& PARTNERS

< ‘ = Tweet

@ mayorofidn Q Mayor of London, Sadiq Khan &

@MayorofLondon

London’s Mayors of Play have got
some ideas for places you should visit
this summer 33

Zoom in to see all the spots for family
fun on their newly imagined
map #LetsDol ondon

LET
LONDON

Qv

1,447 likes

mayorofidn ®,_ Zoom in for the ultimate kids guide to
Lendon!

0/08/2021 - Twitter Web App

) ) 54 Retweets 13 Quote Tweets 200 Likes
From dodgems at ( nersetHouse to @ZSLLondonZoo,

my new trusted advisors, the Mayors of Play, have tons of
fun ideas for places you should visit this summer. Check it i,
out. #LetsDoLondon

1ninoinnna

&

SHERLOCK; COVENT
THE OFFICIAL GARDEN
OUTDOOR GAME KIDS WEEK THEAT RE
FUN ACTIVITIES"
PICCADILLY
CIRCUS

HILL GATE

LEICESTER
SQUARE

?

SKETCH ON THE SQUA

ART OF LONDON BY THE NATIONAL GALL
AUGMENTED REALITY GALLERY

ALICE: CURIOUSER
AND CURIOUSER
AT THE VEA

|

GLOUCESTER ROAD

LET’'S o
LONDON

WATERLOO

g Tube map is duced with the ol TR |



https://londonblog.tfl.gov.uk/2021/08/10/family-activities-tube-map/

LONDON TRANSPORT
MUSEUM

UNIQLO TATE PLAY
AT TATE MODERN

District

Narthem

Pizcadily

Victzria

Losk i Infazsble oyes

am popping Lp I mees |
al over central London

Go 1o the Wt Landon opp
10 find it how to find them

Formula Fun go-kart buld

KIDS WEEK TH
FUN ACTIVI

PICCADI
CIRCU

CHILDREN oy U i e

Become London'’s first Mayor of Play and work with
Sadig himself to create the best family fun this summer.

Apply now for the best ‘summer job' in the world.

MAYOR OF LONDON



LONDON WINTER LIGHTS LONDON

& PARTNERS

As part of the Mayor of London’s ‘Let’s Do London‘ campaign, which has been aiming to entice
tourists and Londoners alike to explore the city once more, buses and Tube stations have been
wrapped in new Christmassy designs that’ll have you believing you’re en route to the North Pole.

secretldn.com/tfl-festive-makeover
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London buses and
Tube stations have
been given a sweel
festive makeover
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https://secretldn.com/tfl-festive-makeover/

Ll

&, e, Y, R,
RN

Tesshrg
CNROR
£ m\? Y,
s T, O o U T Y. Y
o&xo@« O ENCN
EIRSNE)

ol
%% %, %
0 00,00 %,
b Ve S0, %6 % %,
RIS
0, 0
)
>
£2

$

inson
RFF NIGHT
Furiankind
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hand how to make a long-lasting difference with a remote

ing from one of the most remote offices in the world enabled by tech.

Fumankind

in partnership with Island Conservation and the Rob
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https://lenovowfh.com/

POWERPOINT

PR companies are dependant on new
business proposals!

To ensure we are putting our best foot
forward with all out pitches and current
clients | have actively created design systems
centering on the new business process.

| have set-up internal training workshops to
set a standard for the pitch decks, including
how to use branded up templates, where to
collect resources and ‘must-know’ formatting
tips and tricks.

Why not have a look at my resource guide to
brush up your skills!

3MZ resource guide

3MONKEYS|ZENO



https://www.dropbox.com/s/sm3bxkja60dbkm8/Resource%20guide.pdf?dl=0

A REMINDER iE »
OF OUR brands that have...

A SENSE OF HUMOUR

60% of audience said they most identify with others
who share their sense of humour (index 127)

The Wray Residency series sees live music events .

across London, heroing music with Jamaican roots Humour and the environment important for two

Working with these headline musicians we take to their reasons.
local communities and streets —commandeering empty 1. Humour is a coping mechanism
retail spaces and unusual community spots to host 2. Laughter has a strong social-function in bonding

one-off nights to remember, targeted at the local

ity Poites groups together and also helps make the

message more relatable.
100% of tickets sales all go to local charities or
causes, and we work with local eateries to provide
food for our attendees and a boost for the takeaway.

IMONKEYS ZENO

2021 RESULTS TO DATE The

GOM | 100%

7
. cutural context —
included one or more key ( N h \ ’ In a tough market Rachel’s Organic is slipping.
\ P rour & Yeo valley are cheaper, also organic, and can
ﬁ, promote down to £1.
< w The big pot category continues to grow in value
and volume, especially in active health segment.

messages
Reviewed our ideas

2% | 100%

we’ve been on...

context

Reach

1 Digested your Bravery scale Rachel’s was organic before anyone knew what
Pieces of coverage brand and brief it meant. A radical decision in post war Britain.
included more than two impact Examined what §
influences them 3
°‘§§,V,.°J°3,?.ﬁ’ : ?J::Ih:? 22'9!,"’ MEEEES v o RACHELS ALL ABOUT NATURAL INGREDIENTS —
¢ I
having a significant mention spoento MILK, CREAM, HONEY, LOVE.
your audience
IMONKEYS ZENG MONKEYS ZENO curio Rechels

The
to be done

Your
arnbition

Create understanding of T2Dand

importance of efficiently lowering blood

Comms Objective: raise awareness of the

sugar and weight from the very beginning

importance of lowering blood glucose and

G t Create understanding of the treatment.
@1, those serious about the personal impact body weight early and of the GLP-1 RA

of quality content

landscape and the options opento a prson
treatment class and ultimately encourage ing with 720
patients to i ate a conversation with

) Empowering peoplewith T2Dto advocate
T their doctor by developing a strategically

O see Curio as an evolutionary step to forthemselvesand their  preferred

what's needed in an over informed world led creative platform to engage and

treatmentwith their HCP
empower people living with Type 2 diabetes

(120) tora

Toworkalongside existing GLP -1 narrative,

By showing how it uniquely fufils any desire

to understand, be inspired or self-improve creative assetsand January GLP focused  SoMe

campaignand reach peopleliving with T2D
(PLWD),their families and advocates
(HCPs/KOLs, PAGS)

AMONKEVSIZENG

IMONKEYS|ZENO

ADVERTS

Gen Disrupted Has
High Expectations:

Gen Z and younger millennials
choose brands based on a new

We don't need a 'innovation equation'

radically new

We do need arefined
media strategy.

) ; think companies P p i
64% think companies have a 62% must innovate to Their criteria for brand innovation

responsibilityto innovate.* A,
includes:!

+ Continuously evolving

support companies that stay true to ther message.+They want companies to take risks + Adoption of tangible

86 Y orexsancing ofterngs, ecesianingprocts tosoverealchalenes, or growing
beyond their basic products/services (78%).3

Make people’s

+ Make people happier

[T 2021 tenovo Internal. Al ights reerved.

IMONKEYS|ZENO

Generation Disrupted Views Technology Innovation As Essential To
Addressing The World’s Challenges

In your opinion, how importantdo you think technology innovation iswhen it comes to addressing the issues facing

E] POWERPOINT
TIPS & TRICKS

the world today?

Continue to create a space for our
audience to come together while 4
illuminating the spaces, faces and 3 Top 3 Box 90% 91% 90% 99%
voices of our community. Recruit Z

new drinkers to the brand, without Extremely important 22% 20% 25% 49%
alienating our core audience. 3 ) Veryimportant % 0% s o

Somewhatimportant 26% 32% 21% 12%

Not so important 6% 7% 7% ~0% Tips and Tricks:

Not at all important 2% 2% 3% 1% Where to go and what to do

Lenovo [ECITIRASNINpp— 1 3MONKEYS|ZENO %




PHOTOGRAPHY Y AN ¢

A collection of wild and domestic animals
from Australia, Malaysia and South Africa.







RICHMOND SAUSAGES

To help, Richmond Meat-Free, the makers of the
nations favourite Meat-free Sausage introduced the
Richmond Emergency Veggie BBQ Kit - the ultimate
emergency kit filled with everything needed to
create the best vegetarian or vegan BBQ yet.

Richmond tasked us with creating the ultimate veggie
emergency kits. | was involved from concept to creation in
creating a unit to store the sausages in an impactful way.
A two week turn aroundwas given for the unit and a week
to storyboard and create the video for the campaign.

The campaign was success:
*80M earned media reach

*18 (consumer) / 152 (regional) pieces of
consumer coverage

*100% of coverage included a key message
*16 organic media and influencer social posts
*118 competition entries

instagram.com/p/CRoU9w_K7yS/

ﬁa‘
RICHMONp-

Qur Qun Iriak

IN CASE OF VEGGIE
BBQ EMERGENCY

HIGH IN
PROTEIN

REE,

D_ﬂgv‘ﬂ

Se

BREAK GLASS



https://www.instagram.com/p/CRoU9w_K7yS/

LENOVO KIND CITY Lenovo

A vision to change urban environments forever and create future cities built on kindness.

By championing empathy in society, the project strives to encourage stronger, more inclusive communities made
possible through smarter technology, and restore kindness in places where citizens feel increasingly disconnected.

| created the look and feel of all the social assets and print colatteral that accompainied the website and podcast.

kindcity.com

TANFRANCE
4 Posts Follow

ﬁ) tanfrance &
</ Paid partnership with lenovo

Head of Hope'"
@ Liked by joshua_richter_ and 9,639 others

1 &/‘ l’; 40' ~ | tanfrance I'm thrilled to partner with @L for the ; ﬁ W 7 A Ll ‘.:
’ yq EVVLI/& U q Y #KindCity Projecril, a vision {o cr::;ge urbealu;ﬁvir;nments L' , W-" q hj H@mﬂ/ / (/Vq qu \

forever and create future cities built on kindness. As part )
of Lenovo's Kind Council, | discuss and navigate important I Head of Inclusion \

CTO of the Future

Chief Empathy Officer topics such as inclusion, trust, sustainability, dreams and Heag gL Symanity

opportunity on an interactive podcast.

You can also participate in this project by
visiting KindCity.com and answering the guestion, “The
future of the Kind City will...". | encourage you to share your
personal vision of what an empathetic and inclusive

dn QA B © €



https://kindcity.com/

WE'RE NOT BEING BOO-RING

With Halloween taking place at the peak of lockdown NSF sought to create a safe
and friendly way for individuals to communicate that they were being cautious
during trick or treating. The posters were availible for download within the UK and
US, and due to their success, the project was extended to cover the ‘Day of the
Dead’ and was translated into Spanish to cater to the South American market.

*UK coverage: 7 items of coverage (incl. nationals), 73m audience
*US coverage: 114 placements in English, 118 placements in Spanish, 119.6m audience

*Mexico coverage: 185 placements, 16.3m audience



ILLUSTRATIONS

Collection of my own playful illustrations.

HANG IN THERE, BABY!




THE WELLCARE

ECONOMY

3 Monkeys Zeno launched the Wellcare Economy trend
report. The brief was to create a clean, minimalistic
design. The report used organic shapes along with a
natural colour pallet used to seperate each section.

The report can be downloaded from the link below.

3monkeyszeno.com/healthcare

3MONKEYS|ZENO

The Trends
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The Wellcare Economy | 3MONKEYS(ZENO

pain affected their ability to work, " Day
leverages two growth categories — femcare
and CBD - with a product that targets the
female body’s highest concentration of
cannabinoid receptors, the vaginal canal

Debate remains heated around the subject
of the menopause, with awareness led

by a cohort of influential women: from
wellbeing guru Liz Earle, author of

‘The Good Menopause, who advocates.

a natural approach to managing
symptoms; to Angslina Jolie who sparked
the surge in bioidentical hormone

therapy as an alternative to HRT. With

The commercial opportunity around this a generation

demographic continues to evolve. Recent of boomer women

brands to market include Pause Well- rejecting age-related

Aging, whose Hot Flash Cooling Mist helps. stereotypes, Gen Xers taking-
evaporate sweat; and in the food and charge of all aspects of their
drink category Libeeration, a craft beer health, and Millennials who are
developed in consultation with women'’s arguably the best-informed
health practitioners by Portsmouth and most prolific at rewriting
Brewery, features botanical ingredients the rules around gender,

to alleviate menopausal symptoms the ‘Femcare’ category
(including motherwort, lemon balm, will undoubtedly see
camoile and nettle) in place of hops. STanficant S awi i

coming yea
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CAMPARI REOPENS: CAMPARI
THE WORLD'S BEST BARS

A brand was created for this campaign where Campari UK partnered with some of the world’s best bars to reopen virtually. This
included creating the social assets from the Eventbrite header to the instagram posts and stories (images and video) along with
invitations, menu, stickers and packaging branding. See some happy individuals sharing their appreciation in their instagram stories.



CAMPARI CREATIVE BRIEFS CAMPARI

To engage with followers during lockdown 2.0 Campari created bi-weekly brief’s to
encourage people to embrace the Campari brand. The illustrations are a nod to Campari’s
rich history surrounding artwork and prints. The illustrations were set to be minalistic and
easily recognisable. The images were used on the Campari UK, FR and DE accounts.
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campariuk COMPETITION NOW CLOSED | . impariuk COMPETITION TIME! It's a very special
For your chance to win 1 of 3 Negroni kits (swipe right) in campariuk COMPETITION TIME! Golden Hour is one of the campariuk COMPETITION TIME! One of our favourite SAMPARICreativeBrief challenge this week as we have 1

B) Liked by alliepinder and 378 others B’ Liked by alliepinder and 244 others @) Liked by alliepinder and 249 others
campariuk COMPETITION NOW CLOSED

our #CampariCreativeBrief challenge just get creative witt  This week sees the launch of the #CampariCreativeBrief best times of day for natural light in photography. The iinks going into the summertime js a CAMPARI Gin & 3 chances to win a 3 litre bottle of CAMPARI, that's a
the colour red! ws @ Take a photo, get your paints out - Each Monday we'll be setting a new challenge, giving you . P H : Tenic. It's a stylish Italian twist on the guintessential British  ry large bottle of CAMPARI! All you've got to do is simply
axe s 9oL Y . - A NEE, k evening Golden Hour coincidentally is also a great time for G&T and all d to do is add lash of CAMPARI f lus k h 'd 1 like to be sippi
however YOU get creative just share it with us with the the chance to win 1 of 3 Negroni kits to enjoy Campari at ie h s f i ki and all you need to do Is add a splash o or  1us know where you'd most like to be sipping on a
hashtag #CampariCreativeBrief home. To be in with a chance this week, we're asking you an »?\DBFIFIVO. for your chance to win 1o s 3 Negroni kits that Milanese experience. AMPARI cocktail right now, and with who. It can be
to share a photo of a creative Aperitivo snack, made using (swipe right) in our #CampariCreativeBrief challenge - we tywhere in the world!
Entries close on midnight on Sunday 17th May, get only things found in your cupboard at home. Full T+Cs want to see you get creative Wlth light In your home! ‘@ For your chance to win 1 of 3 CAMPARI G&T kits in our ] "
snapping! Full T+Cs here: bit.ly/creativebrieftcs here: bit.ly/creativebrieftcs Just shap a photo and share it with us with the hashtag #CAMPARICreativeBrief challenge — we want to see your “”ei cle§§_o‘r'1 m\dm_ghlbnn 5“”“35‘ 30th August! Full
View all 7 comments View all 11 comments #CampariCreativeBrief favourite space where you can be most creative at home! €S here: bitlyfcreativebrieftcs
i B o @ Simply share a shot of your favourite creative space R e
parish_stilton | can't see the T&Cs anywhere! But have . L with a CAMPARI G&T in hand with the hashtaa
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https://www.instagram.com/campariuk/

GENIUS BREAD — EVENT COLLATERAL

Genius Bread Gluten-Free hosted a ‘Break-Feast’ event to showcase how their products pack the most fibre,
making it easier to consume your daily requirement. The event collateral included; an electronic save-the-date,
postcard invitations, a fibre comparison infographic poster, fibre comparison flash and recipe cards.

The event was a huge success and sales were up in the subsequent months.

Genius




To help my local charities | have been
been helping the Croydon Crystal Palace
RSPCA branch to engage with people.
We created a series of posters from
general shop infromation to a colouring
book to support fundraising efforts.
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THANK YOU

LET'S MAKE BEAUTIFUL
THINGS TOGETHER!

07712351229
hello@staceydesigns.co.uk
linkedin.com/staceygoebel
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